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SELECTED RESULTS

Performance at a glance

Representative outcomes from separate campaign examples. Messaging, form leads and Google Ads clicks are different result types.

3,119 1,400

Messaging conversations Messaging conversations

657 3.65K

Instant-form leads Clicks



PROFESSIONAL PROFILE

Experience & expertise

Paid media, search advertising and digital marketing experience across multiple industries.

CAREER CORE EXPERTISE

Meta Ads Manager
Performance Marketer
Adsego Future Pvt Ltd Google Search Ads

Lead generation

Digital Marketing Specialist

Detailing G . . .
i el Audience & location targeting

Digital Marketing Executive S G I
TEC Creative Productions

CPL / CPC / CTR reporting
Digital Marketing Intern SEO, content & analytics

One Team Solutions Edtech



CLIENT PORTFOLIO

Clients across industries

HEALTHCARE EDUCATION REAL ESTATE

Reborn Grafts (Kochi & TVM) Clear UPSC, Eduzone IAS Robinson Properties (RP)

SUT Hospital Focus Future, Global Montessori S| Properties

INTERIORS & HOME AUTOMOTIVE SERVICES

Revivo Interiors, Capito HomeCentre RVS, Detailing Cartel Heavens, Soul Care, Deep N Clean
Surya Designs, LEXA PVC LAMINATORS Detailing Garage, My Car Sol

RESORTS & HOTELS BEAUTY & WELLNESS FOOD & RESTAURANTS

AADISAKTTHI, LAGOONA Lavender Touch Salon Crunchys Fried Chicken, Chai Stories
Hotel Dain Castle SilverEase Salon Emaar Kitchen, Mughal Darbar, The Leaf
JEWELLERY TRAVEL AGENCIES

Subbiah Jewellery, MS Jewellery ROAMERA TOURS AND TRAVELS



HEALTHCARE

Reborn Grafts

Kochi and Trivandrum Meta Ads results. Maldives ad set combines two distinct ads: Screen ad (260) and Maldives ad (103).
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EDUCATION

Education & training

Selected lead-form and messaging campaigns; results are reported by their platform action.
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REAL ESTATE

Real Estate

Robinson Properties and S| Properties. Additional RP period snapshots appear later in this portfolio.
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INTERIORS / HOME

Interiors & home campaigns

Campaign examples from interiors, home retail and related services, including LEXA PVC LAMINATORS.

REVIVO INTERIORS CAPITO HOMECENTRE
478 form leads 3461.95 CPL 369 conversations 314.87 per result
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SURYA DESIGNS LEXA PVC LAMINATORS
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AUTOMOTIVE

Automotive performance

Separate campaigns for automotive brands and vehicle detailing businesses.
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AUTOMOTIVE / DETAILING GARAGE

Detailing Garage

Two Ads Manager screenshots from the same advertiser account. Each result refers to its named campaign.
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SERVICES

Service & recruitment

Three separate client accounts. Messaging results are not confirmed bookings, jobs or hires.
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BEAUTY & WELLNESS

Salon & spa

Messaging campaign examples for two salon and wellness businesses.

LAVENDER TOUCH SALON
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Messages / X6.90 each / 3.38% link CTR
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RESORTS & HOTELS

Hospitality brands

Hospitality sector clients from current and earlier marketing experience.

CLIENTS AADISAKTTHI / SELECTED META ADS CAMPAIGN
738 Messaging conversations / 329.28 each
AADISAKTTHI
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REAL ESTATE / RP

Cost-per-lead improvement

Robinson Properties - selected Meta instant-form lead campaigns, compared across two different reporting periods.

BEFORE JOINING | JAN-MAY 2026 AFTER JOINING | JUN-OCT 2026
343.04 X229.28
406 form leads / Combined Campaign 217 form leads / RP | Aug HP

33.2% LOWER COST PER FORM LEAD

X113.76 reduction between the two selected campaign CPR values
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The two screenshots show different campaigns and time windows; this is a descriptive
comparison rather than a controlled test of what caused the CPL change.



GOOGLE ADS

Search & call outcomes

Separate account snapshots: June-October 2026 for traffic and 28 October 2025-30 October 2026 for phone calls.

3.65K 82.8K 6.18 322.6K

Clicks Impressions Avg CPC Ad spend

JUN-OCT 2026 / TRAFFIC OCT 2025-OCT 2026 / 104 PHONE CALLS
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SPECIALISMS

Performance systems & skills

Campaign planning, diagnostic analysis and iterative optimization across Meta Ads and Google Search.

PAID ACQUISITION PERFORMANCE ANALYTICS
Multi-account Meta Ads execution CPL / CPC / CTR trend diagnostics
Google Search & intent targeting Campaign-level funnel analysis

Lead forms and messaging funnels Cohort and period comparisons
OPTIMIZATION FRAMEWORK TOOLS & TRAINING

Budget pacing and spend allocation Meta Ads, Google Ads and Analytics
Audience / creative performance reviews Digital Marketing - One Team Solutions

Geo and ad-set level segmentation Google, HubSpot and Semrush courses



LET THE
RESULTS SPEAK.

RAHUL AR

Performance Marketer / Meta Ads / Google Ads

rahularvjd@gmail.com +91 89219 97924

linkedin.com/in/rahul-a-r-a51247312

TRIVANDRUM, KERALA




